WILLIAM D. NEAL

BIOGRAPHY

Expert testimony experience: 

· First qualified as an expert in survey research in the United States Federal District Court, Greenville, S.C. 1989.

· First Qualified as an expert in marketing and trademarks in the United States Federal District Court for the Northern District of Florida, Pensacola Division, 2000.

· First Qualified as an expert in statistics and database analysis in Superior Court of Fulton County, Georgia, 2006.

· Reviews evidence in Lanham Act disputes and provides consulting and expert judgements pertaining to the likelihood of confusion among the relevant class of consumers.

· Designs, executes and reports database and survey research that meets judicial standards of evidence for both federal courts, state courts, and the US Patent and Trademark Office.

· Reviews and provides detailed analysis of database and survey research that may be offered as evidence in judicial proceedings.

· Provides consulting services on the methods and procedures that should be used to develop database and survey-based evidence.

William D. Neal is a Founder and Senior Partner at SDR Consulting, a professional services and consulting firm specializing in advanced marketing information methods, processes and technologies. Since 1973, his firm has provided consulting and project management services to over 1000 organizations, including many of the world’s largest companies, well-known management and marketing consulting firms, as well as strategic marketing research agencies.

SDR is widely recognized as one of the nation’s leading firms in the application of advanced statistical modeling and analysis techniques in marketing. Headquartered in Atlanta, Georgia, SDR employs 10  professional consultants and technical specialists in a variety of disciplines. The firm and its principals have numrous citations in the Bibliography of Marketing Research Methods, Third Edition. 

Bill has personally authored over 60 articles, tutorials, and seminars on marketing theory, methods and procedures. He is considered a national expert in the fields of market segmentation, product positioning, product optimization, brand value, and brand equity. Most recently, he co-authored, with Ron Strauss, the book Value Creation: The Power of Brand Equity.
He is on the Editorial Review Boards of Marketing Management and Marketing Research magazines and is an ad hoc reviewer for several other marketing publications.

Bill has been very active in the American Marketing Association since 1978. From 1989 through 1995, he served on the Association’s Executive Committee and from 1991 through 1993 as the Association’s Chairman-Elect and Chairman of the Board of Directors. Previous AMA positions included President of the Atlanta Chapter, Regional Vice President, and Vice President of the Marketing Research Division. 

Bill is a Past Chairman of of the Board of the Marketing Research Institute International.

Bill was one of the two co-developers of the worldwide standard for basic training in the field of marketing research - the Principles of Marketing Research Online Certificate Certificate Course. This program is offered through the University of Georgia’s Center for Continuing Education and endorsed by the Marketing Research Association, the American Marketing Association, the Advertising Research Foundation, the European Society of Opinion and Marketing Research, The Professional Marketing Research Society (Canada), and many other leading professional societies, worldwide.
Bill started the annual Advanced Research Techniques Forum in 1989, the annual Customer Satisfaction and Quality Measurement Conference in 1990, the annual Behavioral Research Conference in 1990, and the annual Electric Utility Marketing Research Conference in 1995 - all highly successful professional development conferences for marketing researchers.

In 1995 Bill was the fourth person to receive AMA’s Lifetime Achievement Award for service to the Profession of  Marketing Research.

Recognizing his long term contributions to the profession of marketing research, the Marketing Research Association awarded Bill with an Honorary Lifetime Membership in 1997.

In 2001 Bill receive the Charles Coolidge Parlin Award – the oldest and most prestigious award in Marketing Research.

Most recently, Bill served on the Professional Standards Committee of the Marketing Research Association where he assisted in re-writing the Association’s comprehensive set of industry standards governing marketing and survey research.

Bill received a Bachelor of Science degree in Commerce and Engineering from Drexel University in 1966 and a Master of Science in Industrial Management with a specialization in Operations Research and Systems Analysis from Georgia Tech in 1973.

Bill served as an officer in the United States Army and was on active duty from 1966 through 1977, attaining the rank of Major. Among other awards and decorations, he received three Bronze Stars for Valor, six Air Medals, and two Purple Hearts.

